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Three Community Consolidated School District

181 schools have applied for recognition as

Blue Ribbon Schools and will soon learn if

they are on the final list and headed for

Washington, D.C. Through the Blue Ribbon

Schools program, the U.S. Department of

Education honors public and private 

elementary, middle and high schools that are

academically superior or show dramatic gains

in student achievement.
The Illinois State Board of Education selected

Madison School, Clarendon Hills Middle

School and Hinsdale Middle School to apply

for recognition. The schools met federal criteria

based on the state’s assessment system.

“This is a great honor for our outstanding 

district. It speaks to the strength of our 

students’ performance, a partnership with our

parents in the education of our youth, and the

professionalism of our staff,” Interim

Superintendent Robert Sabatino said.

Principals Mindy McMahon, Griffin Sonntag

and Ruben Peña worked with their staff  to 

prepare and submit the applications to the U.S.

Department of Education. District 181 Chief

Compliance Officer Bonnie Strykowski led the

process. The application included responses on

assessment, curriculum, instruction,

professional development, school leadership,

vision and mission. Each school supplied five

years of test data and showed how it shares its

strengths and successes
with other schools.

“This Blue Ribbon
designation validates

what we are doing for
students,” said CHMS

Principal Sonntag.
“The process supports 

reflection within many
different aspects of

the school community.
Upon this reflection,

we felt a true sense of
growth and accomplishment. We

know that students
leave CHMS andDistrict 181 with a

well rounded education gained from
professionals who are

very knowledgeable
about their subjects and more importantly,

passionate about kids.”Madison, HMS and CHMS initially qualified

by achieving in the top 10 percent on state

tests. In order to earn 2009 Blue Ribbon status,

the three schools also must meet Adequate

Yearly Progress (AYP) targets in reading and

math on the 2009 state tests, as well as those

taken in 2008 and 2007. Preliminary reports

from ISBE in June showed all District 181

schools earning AYP status. Other criteria

include having foreign language in the grade 7

and 8 core curriculum. The U.S. Department of

Education determines how many schools each

state can nominate, based on the number of 

students and schools.  Education Secretary Arne Duncan is expected

to release the list of 2009 schools in September.

A principal and a teacher from each school are 

invited to a ceremony in Washington where

they receive a plaque and a flag celebrating

their Blue Ribbon status. 
For Principal McMahon, who has led Madison

since 1992, a Blue Ribbon flag would reflect 

what she has known about her staff and

families for many years.

“I have always felt the high-caliber and 

dedicated Madison staff was ‘Blue Ribbon’ and

that the parents reinforce our work as is shown

by all they do with their children. Parents

actively monitor homework completion,

volunteer in the school and provide funds for

programs, materials, and resources. Community

members want to be in our schools offering

programs as well as their time. We are a 

cohesive and collaborative group with 

tremendous PTO enhancements and active 

students,” she said.

Three District 181 Schools Hope to Fly “Blue Ribbon” Flags

ELM • MADISON • MONROE • OAK • PROSPECT • THE LANE • WALKER • CHMS • HMS

Blue Ribbon Statistics
District 181 schools invited to apply: 3

Total Illinois schools invited to apply: 16

Number of schools in U.S., Puerto Rico 

and District of Columbia that can be 

nominated annually: 413

Number of U.S. Blue Ribbon Schools in

2008: 320Number of Illinois Blue Ribbon schools

in 2008: 13 (5 middle, 8 elementary)
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Hinsdale Middle School students raised over $3,000 for cancer research

in a school-wide event in May. The Student Council organized the walk

as a show of support to two staff members who have been treated for

cancer.
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MICROWAVEABLE PIZZA - 6” PERFECT PASTA - 16 oz.11/2 POUND DEEP DISH PIZZA - 9”

THIN CRUST PIZZA - 12”

PRIMO THIN - 12”

MICROWAVEABLE PIZZA - 6”
Quick and convenient,
individual sized serving.
7 oz. each
A. CHEESE 
B. PEPPERONI
$7.00 each 

THIN CRUST PIZZA - 12”
Everything you 
would expect in a 
traditional pizza! 
One pound each.
F. CHEESE 
G. SAUSAGE
H. PEPPERONI
I. SUPREME
$10.00 each

PRIMO THIN - 12” $12.00 each
Ultra thin, crispy and flaky crust with premium 
toppings. Up to one pound each.
N. OLD WORLD 

SIX CHEESE 
O. SUPREME 
P.  MARGHERITA
Garlicy mix of diced 
tomatoes, mozzarella,
parmesan and romano 
cheeses sprinkled with 
parsley.

11/2 POUND DEEP DISH PIZZA - 9”
Zesty tomato sauce on the 
top with an ample supply 
of cheese and fresh meats.
C. CHEESE 
D. SAUSAGE 
E. PEPPERONI
$14.00 each

PERFECT PASTA - 16 oz.

T. SPINACH & RICOTTA RAVIOLI
$10.00

U. 3” PORTABELLO 
MUSHROOM RAVIOLI
$12.00

V. PIZZA PUFFS W.  8” TURTLE CHEESECAKE

PRE-PORTIONED 
COOKIE DOUGH - 3lb.

X.  8” STRAWBERRY 
SWIRL CHEESECAKE
11/2 lb.

11/2 POUND THIN CRUST - 12”

RUSTICO PIZZA - 12”

11/2 POUND THIN CRUST - 12”
Authentic hand 
stretched Connie’s 
pizzeria style thin
crust pizza.
Q. CHEESE 
R. SAUSAGE 
S. SUPER
$14.00 each

V. PIZZA PUFFS
Italian Sausage,
home-style 
pizza sauce,
mozzarella cheese 
and pizza spices 
wrapped in a soft 

flour tortilla.

$18.00 per
8 pack

RUSTICO PIZZA - 12” $13.00 each
Light, airy, self-rising crust topped with meats,
vegetables, aged cheeses and sauces.
J. SIX CHEESE 

13/4 lb.
K. SAUSAGE 

13/4 lb.
L. SUPREME 

2 lb.
M. BUFFALO       

CHICKEN
13/4 lb.

White meat chicken in a spicy buffalo sauce with mozzarella,

white cheddar and gorgonzola bleu cheese.

X.  8” STRAWBERRY 
SWIRL CHEESECAKE 
11/2 lb.
$15.00

PRE-PORTIONED 
COOKIE DOUGH - 3lb.

Y. M & M’S 
$15.00 

Z. OATMEAL            
RAISIN

AA. REESE’S     
PEANUT
BUTTER

$13.00 each

W.  8” TURTLE CHEESECAKE
$16.00 11/2 lb.

We Design It... 
We Print It... 
We Mail It... 

You’ll Appreciate It.

Whether you run a small business, coordinate 
marketing effor ts for a larger company, or are 
aiding a polit ical campaign or non-profit group
our exper t staff can help. We wil l  simplify the
diff icult task of coordinating design, print and

mail ing projects... while maintaining a 
manageable budget. 

Call us today... 708-229-7725.

Real Estate Tax Bar Reception

c/o Dan Pikarski

303 West Madison, Suite 1800

Chicago, IL 60606

The Real Estate Tax BarSalutes

At a receptionThursday, September 4, 2008
5:00 – 7:00 PMLa Rosetta Restaurant

70 West Madison$500 per person

RSVP:  Dan Pikarski at 312-521-7005 or email dpikarski@gordonpikarsi.com

www.anitaalvarez.com/LaRosetta

Event Chair:Dan Pikarski 
Event Committee:Aaron BiltonTom BoyleKevin BurkeSusan CrowleyBrian FordeRob MarwtickKris MurphyTim MoranPam PaziotopolousTom Pikarski

Jeannie Wrenn Ritchie

In Formation

Paid for by Friends of Anita Alvarez. A copy of our report filed  with the State Board of Elections and the County Clerk is or will be available for purchase from the 

State Board of Elections, Springfield, Illinois and from the County Clerk, 69 W. Washington, Chicago, Illinois.

Carnival Ride Special:MEGA PASSUnlimited Rides All 4 days$35.00 - Pre-Sale$45.00 - At the Fest
PAY ONE PRICERide 4 hours $20.00Saturday 1 to 5 p.m.Sunday 1 to 5 p.m.DOLLAR RIDE NIGHTThursday

� � ALL  AROUND AMUSEMENTS � �

Carnival � Restaurant Row � Merchant’s Lane
Miller Beer & Lemonade Garden

by Hayes Beer Distributing Co.

FREEDOM PARK
2 blocks East of Ridgeland on Birmingham (104th)

*CARRY-IN ALCOHOL PROHIBITED*

Woodstock
Tribute

Fireworks Show
on

Saturday, 
July 25th

For more info. call (708) 425-7700
www.chicagoridge.org

July 23rd - 26th

CE

LEBRATING                20 YEARS!TAKE–n–BAKE

HOME PIZZERIA

MENU
“There is no greater joy or reward than 

“There is no greater joy or reward than 

to make a fundamental difference 

to make a fundamental difference 

in the life of a child”

in the life of a child”

- Anonymous
- Anonymous

Proceeds from your pizza purchase will 

directly benefit the children in your community.
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Real Estate Tax Bar Reception

c/o Dan Pikarski

303 West Madison, Suite 1800

Chicago, IL 60606

Name ____________________________________________________

Company __________________________________________________

Address ___________________________________________________

City _____________________________State ______Zip____________

Email ____________________________Phone____________________

Paid for by Friends of Anita Alvarez. A copy of our report filed  with the State Board of Elections and the County Clerk is or will be available for purchase 
from the State Board of Elections, Springfield, Illinois and from the County Clerk, 69 W. Washington, Chicago, Illinois.

T H U R S DAY,  S E P T E M B E R  4 ,  2008

� Yes, I’ll be there. Number of tickets x $500 $___________

� $3,000 Vice-chair � $1,000 Host

� I cannot attend, but would like to contribute $___________

Make checks payable to: Friends of Anita Alvarez
Donations can be accepted online at www.anitaalvarez.com/LaRosetta

� Check   � Visa   � MasterCard   � Discover   � Amex   Total Enclosed $___________

Cardholder’s Name _____________________________________________

CC# ______________________________________________________

Exp. Date __________________________  V Code ____________________

Signature___________________________________________________

Kevron Printing & Mailing, Inc.
10005 S. Harlem Ave. • Chicago Ridge, IL 60415

Phone: 708-229-7725 • Fax: 708-229-7724
print@kevronprint.com
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Jarvis provides sobering food for thought for those of 
us in areas of marketing that operate as mediators 
between buyers and sellers: market researchers, 
advertising agencies, media companies, website 
and graphic designers, printers, prepress agencies 
and services, brokers of all types, and so on. He also 
provides a compelling way to understand the turmoil 
many of us witness in our industries: consolidation, 
commoditization, downward pressure on margins, and 
new competitors who want to sell directly to customers.

In my sector of this business -- market research -- Jarvis’ 
cautionary tale looms large. Market researchers 
operate in the middle between businesses who need 
information about their customers and the people (their 
customers and prospects) being interviewed about 
needs, attitudes and behaviors. There is explosive 
growth among new companies selling the tools of our 
trade (survey software, access to respondents through 
online panels, etc.) directly to the businesses who need it 
and want it. If Jarvis is right, what is the future for market 
research and public opinion polling?

The answer, it seems, will depend on how and whether 
we add value beyond collecting and delivering data. 
If we focus on our business being research, we add 
a great deal of value, and while the tools of our 
trade may evolve, our essential work remains. Good 

researchers are experts in the entire process of how to 
formulate, collect and analyze information to increase 
understanding. We analyze problems, help clients 
ask the right questions to solve problems, recommend 
and implement methods of data collection to produce 
information that will answer the right questions, use 
interpretive and statistical tools to untangle and 
interpret the data, and ultimately transform all of this 
into a story that clients can use. The Internet is not 
displacing the importance of these efforts. On the 
contrary, new technologies will make the work faster, 
better, and less expensive, further enhancing the value 
of what we do as researchers. We no longer have 
to spend 80 percent of our time tinkering with the 
tools of data collection. Now we can devote our time 
to bringing brainpower to market research, solving 
problems, answering questions, and turning data  
into stories.

Those in the market research industry who, over the 
last 30 years, have built successful businesses around 
data collection and delivery by making lots of phone 
calls, sending out lots of surveys, scanning barcodes, 
collecting data, tallying it up, and sending numbers 
and charts to clients will need to rethink how, whether, 
and where they add value. And their challenge is not 
just to retool, because the tools are now in the hands 
of their customers. Online technology links consumers 

and businesses directly; it lets businesses ask survey 
questions; it tallies up the data, and puts the results 
directly into the hands of clients. No doubt Jarvis is right 
that this world of market research middlemen is at its 
end and those in the middle must evolve.

The same is likely true in other areas of marketing 
that operate as mediators, and so we are urged 
and enabled to add value and insight, because 
without doing so, we are not likely to survive. When it 
comes to market research, the goal is to deepen our 
understanding of the world. The Internet puts a world 
of data and information at anyone’s doorstep; smart 
research helps clients make sense of it. 

About the author

Joe Hopper, Ph.D., president of Versta 
Research, was formerly on the faculty at the 
University of Chicago and with the National 

Opinion Research 
Center (NORC). As 
president, Joe helps 
clients turn data into 
stories. This means 
helping clients 
understand their 
customers, prospects, 
and competition by 
bringing expertise 

and academic brainpower to rigorous 
market research, and then helping clients 
communicate research findings to managers, 
reporters, or the internal audiences they need 
to reach to make smart decisions.

The End of Marketing 
Middlemen? 
» By Joe Hopper

In a provocative new book, What Would Google Do?, author Jeff Jarvis claims that “Middlemen Are Doomed” 
because the Internet has made information so easy, so accessible and so cheap. He argues that the Internet 
links buyers and sellers directly, allowing buyers to get information and access to sellers instantaneously, 
rendering middlemen obsolete. 

Contact me at: 
www.linkedin.com/in/joehopperversta  

jhopper@verstaresearch.com

http://www.linkedin.com/in/joehopperversta
http://www.verstaresearch.com/leadership.html



